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INtroduction

Spain is the 13th largest market for eCommerce with
a revenue of US$27 billion in 2021, placing it ahead
of Italy and behind Russia.

With an increase of 1/%, the Spanish eCommerce
market contributed to the worldwide growth rate of
29% in 2021. Revenues for eCommerce continue to
increase. New markets are emerging, and existing
markets also have the potential for further
development. Global growth will continue over the
next few years. This will be propelled by East and
Southeast Asia, with their expanding middle class
and lagging offline shopping infrastructure.
However, please note that Spaniards pay attention
more to the discounts and better offers than to the
brand name when deciding where to buy.

As for the devices people use, so do not be
surprised that the computers are still the primary
devices to buy goods online. Spaniards also watch
TV a lot, and almost half of the population uses
Smart TV, therefore, you can definitely take

advantage of this.




The Spanish Online Consumer

The most intensive buyers are Spaniards in the age between 16 and 34 y.o.
13% of them buy 3 or 4 times a week.

48.8%

of women making
online purchase
©
59.6%
of men making online
purchase

@
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61.7% 92% 74.8%

of Spaniards return to the site Visited an online Used a Shopping
where they have already site or store app on a mobile
bought due to the prices ohone/tablet
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E-Consumer Behavior

79% of Spaniards say they have made an online purchase last month.

74%

Search online,
buy online

o
7%
Search offline,
buy online

o
19%
Search online,
buy offline

Buying behavior by time

buy any day of the week buy on weekdays

The omnichannel shopping has grown 8 points from I
70% 10 78%

The researched is based on Data Reportal researches © 2022 NT TECHNOLOGY 4




Internet and device usage

94% Spaniards have access to the Internet.

Which devices have Spaniards used for online

shopping?
Smart TV
S foh And
] Desktop PC MArtPnones Smart speakers
APtoP Tablets =
32%

The consumers have high brand recognition as 60% of all e-
commerce traffic is direct.
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The role of Social Media

Number of social media users - 40.70 million. It is 87.1% of social
media users among total population in Spain.

The most popular Social Media

WhatsApp
Facebook
Instagram

Twitter

TikTok

LinkedIn

Skype 23%
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E-commerce growth by category

Total ecommerce revenue across all product categories is US$23 billion,
expected to reach US$29.6 billion by 2025. Fashion is currently the leading
oroduct category, accounting for US$7 billion market share.

9.27$ bn 9.66$ bn

Fashion and Electronics and
beauty ohysical media

Food and
personal care

3.20$ bn 2.50$ bn

==

Furniture and Toys, DIY and
appliances hobbies
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Primary Channels for Brand Research

A survey in 2021 found that search engines are the main channel for brand
research. Social networks take the second rank.

Search engines 55 7%

Social media 59.8%

Brand or product

%
welbsites el

Consumers reviews 36.9%

Price comparison

websites 29.7%

Specialist review

websites 19.9%

Discount coupon

websites 19.8%

Mobile apps 18 0%

Q&A services 17.2%

Video sites
15.5%

The researched is based on Data Reportal researches © 2022 NT TECHNOLOGY 8



Sources of New Brand Discovery

According to the DataReportal research, search engines are the primary
source for new brand discovery in Spain.

Product comparison

websites 19.5%

TV shows or films 19.7%

Ads on websites 22.2%

Ads on social

%
media -

Online retail sites 25.5%

Brochures &

26.0%
Catalogues

Brand or product

websites 22.0%

Ads on TV 30.6%

World-of-mouth

recommendation 35.3%

Search engines 35.8%
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The reasons to buy online

94% of Spaniards say that a wide range of products is important for
them.

Convenience

Closure of physical stores due
to the coronavirus

Online stores are
easy 1o access

Price

Speed

47% of Spaniards are concerned about I
personal data protection.
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Sales and discounts matter

67.8% of Spaniards are mainly focused on free shipping/delivery.

47% make a purchase

applying coupons and
discounts

Low Brand Loyalty .
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of Spaniards consider
price a determining factor
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14.8% obought a

second-hand item via an
online store

%
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61% of purchasers

wait for Black Friday's
sales or discount
coupons to buy online
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Smart TV and Radio

Millennials are the main TV target audience: they spend 34 of their time
watching television through CTV.

of Spaniards of Spaniards of homes with
own a television Listen to music Smart TV are
streaming services connected to the Internet

O
24.5 /o of Spaniards listen to radio

shows or stations every day.
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Influence of COVID-19

The consumption of social and digital content increased by 143% during
the COVID-19.

The most purchased product categories during the
lockdown

Health and Clothing,
personal care footwear and accessories

Food,
beverages and
household cleaning products
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Online purchase drivers

Free delivery and cash on delivery option are the main online purchase
drivers among Spaniards.

Free delivery 67.8%

Coupons and
discounts

47.0%

Next-day delivery 42.9%

41.7%

Easy returns

Simple online checkout 37.4%

Customer reviews 37.3%

Loyalty points 31.3%

Eco-friendly credentials 22.5%

Likes and comments on

) : 18.4%
social media

Interest-free instalment

. 16.8%
option

Click&collect 14.5%

Exclusive content 12.8%
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Please contact us if you need more detailed information

info@nt.technology
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